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The Road to Recovery

Resilience is generally defined as the 

ability to bounce back from disturbance 

and to cope with adversity.  Resilience 

builds upon foundations of sustainability, 

embracing the core idea of not letting the 

demands of the present starve the needs 

of the future.

Resilience 
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1. The Economy

an emotional recovery

2. The New Consumer

this time is different

3. Sales 2.0

only connect
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1. The Economy

an emotional recovery
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Slowly Does It

AIB-Amárach Recovery Indicator
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Not So Sure



7The Road to Recovery

The Power of Emotions

Correlation = +0.70

Correlation = -0.64
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Emotional Business

APRIL 2011
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Recovering Slowly
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Sizing the Opportunity

Consumer 
Spending; ú82

Personal 
Savings; ú12

Personal 
Taxation; ú21

Gross Personal Income 2010 = ú115 billion

(tax + savings + spending combined)

Net Disposable Income 2010 = ú94 billion

(savings + spending combined)
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Saved by Spending



The Road to Recovery

The consumer spending pie is 
back to the size it was in 2006 
(not 1986!)

Spending is constrained for 
psychological reasons as much as 
economic reasons.

But the potential for spending to 
bounce back is very significant ïa 
return to ónormalô levels of savings 
would add ú5 billion to spending 
(and almost take us back to 2007 
spending levels).

However, there is no going back: 
some features of the consumer 
landscape have changed 
irrevocably...
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2. The New Consumer

this time is different
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Demography Is Destiny
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The Popeôs Grandchildren
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demography technology

psychology
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Tipping Points

1980s 1990s 2000s 2010s

Year in which technology used by majority of Irish adults for first time:

landline
Home PC

2005

Mobile

2000

Internet

2007

Broadband

2009

Facebook

2011*

Smartphone

2012*

* Amárach forecast
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Only Connect

May 2009:

627,000

Mar 2011:

1,937,000

Facebook users in Ireland*

* socialbakers.com

64% of internet users

42% of Irish adults


