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The Road to Recovery

1. The Economy

2. The New Consumer

3. Sales 2.0
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The Road to Recovery

1. The Economy
an emotional recovery
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Slowly Does It research

AlB-Amarach Recovery Indicator
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| am optimistic in spite of the currenteconomic situation:
% agree strongly/slightly
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| feel | am financially comfortable enoughto make it through the recession:
% agree strongly/slightly
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NCB Republic of Ireland Services PMI”

Output/Business Activity Employment

APRIL 2011

50.0 = no change on previous month 50.0 = no change on previous month
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Recovering Slowly

OUTPUT

(Real Annual Growth %)
Private Consumer Expenditure
Public Net Current Expenditure
Investment

Exports

Imports

Gross Domestic Product (GDP)
Gross National Product (GNP)

(Annual Growth %)
Harmonised Index of Consumer Prices (HICP)
Consumer Price Index (CPI)

Wage Growth

LABOUR MARKET
Employment Levels (ILO basis (000s))
Unemployment Levels (ILO basis (000s))

Unemployment Rate (as % of Labour Force)
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-7.0
-4.4
-31.0
-4.1
-9.7
-7.6
-10.7

-1.7
-4.5
-0.8

1,929
259
11.8

2010

-1.2
-2.2
-27.9
9.4
6.6
-1.0
-2.1

-1.6
-1.0
-1.7

1,848
292
13.6

2011(f)

1
2%
3

1,820
304
14%

2012(f)

13
34

1,825
295
14
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Sizing the Opportunity

Gross Personal Income 2010 = 1115 billion
(tax + savings + spending combined)

Personal
Taxation; 021

Personal
Savings; ul2

Net Disposable Income 2010 = 194 billion
(savings + spending combined)

The Road to Recovery 10
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Irish Consumer Income & Expenditure
€bn, current prices
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The Road to Recovery

» The consumer spending pie is
back to the size it was in 2006
(not 1986!)

®» Spending is constrained for
psychological reasons as much as
economic reasons.

» But the potential for spending to
bounce back is very significantT a
return to oOnor mal
would add u5 billion to spending
(and almost take us back to 2007
spending levels).

» However, there is no going back:
some features of the consumer
landscape have changed
irrevocably...
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The Road to Recovery

2. The New Consumer
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Demography Is Destiny ?égg;?gn

Not So Young
30.0%
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Year in which technology used by majority of Irish adults for first time:

L
I
-

B = @
: Home PC Broadband Smartphone
landline 2005 2009 2012*
1980s 1990s 2000s 2010s
I f
Mobile 001 2011*
The Road to Recovery 2000 * Amarach forecast 19
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Ciily Coanect

Mar 2011:
1,937,000

May 20009:
627,000

The Road to Recovery * socialbakers.cogb



